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e Marketing Strategy







Business
(Goals

e QR is a way to realize a goal, like:

e Build customer relations

BUSINESS

e Get new customers
® [ncrease sales & improve campaign effectiveness
® |[ncrease servce & improve knowledge sharing

e Strenghten relations, build community, start a dialogue,
enable social interactions



Digital Business Goals

e Connect with stakeholders
¢ |nteract with target groups

® |ncrease conversion

® |mprove reputation

e (Generate value creation




Stakeholders

e | ocation based services
e Relevancy

e Availability

This is your ticket.

e Fase of use

e Cfficiency



Target Grou

Customer pull

Notify value

Enchanted tales
Customized promotions
Loyalty management

NPS

Snelle en
stabiele stapper

KORT NIEUWS

Nieuw van Cocoon!

De complete slaaplijn met
insectenwerende eigenschappen,
Slaap heerlijk onder klamboe of
lakenzak zonder zorgen.

Insect-Shield is:

- Afwerend tegen muggen, teken,
vliegen, mijten, vliooien, mieren en
midgets;

- Niet schadelijk voor de gezond-
heid, zoals op deet gebaseerde
producten;

= Reukloos;

- Langdurig insectwerend, zelfs na
70 wasbeurten.

- Een kunstmatig nagemaakte stof
gebaseerd op een in de natuur
voorkomend insectafwerend middel
uit chrysanten,

Kijk voor meer informatie 0P www.cocoon.at
of neem cortact op met Jongejans Trading 0172.586280




Conversation

e Connect to life feeds
e Social interactions in community
e Share lifestyle

e Product & Service Innovations

e After party, open diary, personal |ID



Reputation

e Brand building with digital services

¢ Brand connections to mail, phone, web

e Brand development with utilities

e Brand empowerment

e Brand engagement




Value Creation

e \Why should people scan the QR code?
e \What is in it for them?

e \Who should be attracted?”

e How do you create enthusiasm?

e \When will you be promoted (NPS)?




Marketing Strategy

e Connect, Interact & Engage, /s
Challenge, quiz with customers, BUSINESS
stakeholders GOALS AND

“ CONTEXT

e Adopt mobile and QR in the

marketing mix, increase reach

and improve effectiveness 7 Return on Investment

VALUE

e Enhance marketing pipeline /[ \_ Rotum on Experience
with ABCDE: Attractive “ -"
Attentions | Best -
Businessdeals| Cosumer USER

Conversions | Digital Dialogues GOALS AND
| Endless Entchantments CONTEXT




QR | Connect

Outta Here!

e Ticketholders to life streams

e Offer discounts by QR coding DrinkTracker

e Meet & Measure participants Current Location: v '
Use the buttons to select your

current location . )

e Easify connections among community Destination: '

members and increase safety by ID Use the button to select the destination "
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QR [Interact

e Community brandbuilding on themes,
events, topics, locations, actualities

¢ [nvolve & empower P2P dialogues &
reviews

e Enhance real time experience by
social connections
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QR | Engage

e Entertain community
® [railers, merchandising

e [rials, votes, VIP sessions
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QR | Challenge

e Scan QR Codes in the right
order to win a touring contest

e Find the QR codes to

. . =
connect to mobllle questions, , f?@b,,’
the first is the winner s\ WAL

PR
)AL ]

e Have consumers create QR
codes, let them upload it and
choose among the
participating contributors




QR | Quiz

e Puzzles for branding - scan the
code for answers

e Question consumers on specific
theme knowledge -provide qgr
code to claim a theme and
inspire by additional information

e Scan and win a product or a prize

e Tapas & wine tour http://
wijn.blog.nl/landen/spanje/
2011/03/24/tapastour-met-qr-
code




Consumers' fingertip

e QR codes:

e Fasy access , anywhere, anytime

e Enjoy mobile content




Mobile Marketing Mix

e Add QR: free of use - create QR - download
reader - royalty free printing

e Enhance mobile mix with utilities that improve
marketing effectiveness
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Attractive Attentions

e QR codes transform a mass marketing
campaign into a personalized offering
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Best Business Deals

® |[ncrease promotion effectiveness
e Reduce marketing cost
e Reduce, reuse,recycle

e aboxlife.com/about

e Check the Youtube film!




Consumer
Conversations

e Playgrounds for Kids

Find out more about KOMPAN

"
v : Y 5 ) . . ‘Ek. .
The products In our marke: kadng fange sponall 0905, covar v iol L . ‘
wmom«wmmodmmﬂogedodmmcm'ﬂ S———
our websta 1o get Inspired. You can request further information of contad our
feom fo disauss yowr |deos :

www.KOMPAN.com




Digital Dialogues

e New Marketing P 's bridge to digital dialogues
e Packaging QR Code as communication connector

e Prize: royalty free, create and publish for free, public efficiency

e Product: is a service with information, education, entertainment,
Customlzed to a persons s mterest
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Endless Entchantments

e Movietrallers at the cinema
e Access to a film

e Create a whishlist for presents

e Organize your to do's

e Activate applications, enroliment programs,
etc.



QR | Citimarketing

e ()R cititour

e QR history discovery

e QR check in apartments,
hotels, rental objects
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QR | Direct Marketing

e Discount coupons
¢ \Value vouchers

¢ [icketless payments, access
and paperless
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e Conneot i event contrlbutors,_

QR | Event Marketing

e Fvent announcement & info

e Fvent registration &
identification

e Fvent payment &
documentation, prezi's etc.
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QR | Augmented | |

e Stamps to connect to digital
detalls like buildings,
architecture, body insights,
layer contents

e [ickets to gain exclusive
access to a virtual site




QR | Fundraising

e hitp://mobile.kaywa.com/
p1029.html

e hitp://

thelede.blogs.nytimes.com/
2011/03/11/japan-
earthquake and tsunam|—
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Business Models

e QR Cross Media Providing
e QR POS Service

e Mobile Marketing Mashup
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Cross Media SP

e One stop shop
e Online & offline campaign management
e Create, Act, Measure

e Deliver contacts, leads & sales
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QR POS

e Point-of-Sale for instore promotions

e Point-of-Support for additional information

e Point-of-Service for value creation
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Mobile Marketing
Vlash-ups
e Add digital service through mobile device
e Connect to augmented services
e Access to layar technology

e Direct access to entrance and services

® |[ntegrating ticketing, vouchers, payments,
iInteractions, communities: digital connections




Social Services Shop

® 85% uses QR for information requests
* 5% for QR payments
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GO MOBILE
A CONEXAO A INTERNET MOVEL
THE LINK TO MOBILE INTERNET
EL HIPERLINK A INTERNET MOVIL
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QR Branding |QR Me

e Personal ldentification, open registrations

* Professional contacts | Business Cards
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Guest @
b Parking

USER ASSUMES &
ALL RISKS.

ACCESS H ':J:E]
HERE oF

MAINE INDOOR ROWING CHAMPIONSHIP

PRESENTED BY CROSSFIT CASCO BAY AND THE PORTLAND COMMUNITY ROWING ASSOCIATION

2,000 Meters for time

Saturday, February 5th, 2011 at 10:00am @ (

at CrossFit Casco Bay - 139 Kennebec Street, Portland MENSTAT

thomas granger

$20.00 per Athlete / Free to Spectators

To register email crossfitinfo@crossfitcascobay.com or row@rowportland.org
Or call CrossFit Casco Bay (207) 761-0003
Athletes must register before 2/2/11 to compete

Prizes awarded for top finishers in each division

Male - 35 and younger Male - 36+
Female - 35 and younger Female - 36+

Gauge your fitness progress thru the winter.
Get prepared for the CRASH-B environment.
Have “fun”!




Marketing 11ps

e Business goals

e Marketing strategy

e Mobile models




Moblile buzz words

e Quick Response, QR, QR code, 2D, scan

e Mobile Tagging, ’[ag Ciick to LOOK INSIDE!
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e QR-me,

e BID| codes

® B I D | me n Slon al Michael Weir



QR | Resources

e gRmonkey.com

® hitp://www.soehnepartner.com/download.php?
folder=project&file=infosheet a.pdf

e hitp://www.qrcodes.co.nz/

* hitp://www.flickr.com/groups/grcodes/pool/
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QR | Cases

® hitp://creativeappsblogen.wordpress.com/
2010/11/17/tintoretto-a-usual-brand-now-
closer/
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QR Service Providers

I .pom

2 vour OR sodes 2ut thepe!

e extratags.com

e 3gvision.com

e gtag.nlg

e gRservice.nl

® oneshoe.n|

e Mogotix.com




Extratags.com

DER TRINKT KICHTS,
DER MUSS NCOA FANREIN.

e Mobile solutions for your
brand

e Relaxed and interactive
brand services

ot




QR | Now!

e Mobile operators use it for
marketing, services and support

e Brands, marketers and consumers
embrace the value creation

N
EZcode

e Mobile phone manufacturers embed
QR app on devices "

e Publishers and content creators T
connect for digital dialogues Datamatrix

e QR me on the right side code

e Thanks for reading the business
value of QR | @AthalieStegeman E

QR Code




